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DES I G N  G U I DE  

 
This PowerPoint 2007 template produces a 36”x48” 
presentation poster. You can use it to create your research 
poster and save valuable time placing titles, subtitles, text, 
and graphics.  
 
We provide a series of online tutorials that will guide you 
through the poster design process and answer your poster 
production questions. To view our template tutorials, go online 
to PosterPresentations.com and click on HELP DESK. 
 
When you are ready to print your poster, go online to 
PosterPresentations.com 
 
Need assistance? Call us at 1.510.649.3001 
 

 

QU ICK  START 
 

Zoom in and out 
 As you work on your poster zoom in and out to the level 
that is more comfortable to you.  

 Go to VIEW > ZOOM. 
 

Title, Authors, and Affiliations 
Start designing your poster by adding the title, the names of the authors, 
and the affiliated institutions. You can type or paste text into the 
provided boxes. The template will automatically adjust the size of your 
text to fit the title box. You can manually override this feature and 
change the size of your text.  
 
TIP: The font size of your title should be bigger than your name(s) and 
institution name(s). 
 
 

 
 

Adding Logos / Seals 
Most often, logos are added on each side of the title. You can insert a 
logo by dragging and dropping it from your desktop, copy and paste or by 
going to INSERT > PICTURES. Logos taken from web sites are likely to be 
low quality when printed. Zoom it at 100% to see what the logo will look 
like on the final poster and make any necessary adjustments.   
 
TIP:  See if your school’s logo is available on our free poster templates 
page. 
 

Photographs / Graphics 
You can add images by dragging and dropping from your desktop, copy 
and paste, or by going to INSERT > PICTURES. Resize images 
proportionally by holding down the SHIFT key and dragging one of the 
corner handles. For a professional-looking poster, do not distort your 
images by enlarging them disproportionally. 
 

 
 
 
 
 
 

Image Quality Check 
Zoom in and look at your images at 100% magnification. If they look good 
they will print well.  
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QU ICK  START ( con t . )  
 

How to change the template color theme 
You can easily change the color theme of your poster by going to the 
DESIGN menu, click on COLORS, and choose the color theme of your 
choice. You can also create your own color theme. 
 
 
 
 
 
 
 
You can also manually change the color of your background by going to 
VIEW > SLIDE MASTER.  After you finish working on the master be sure to 
go to VIEW > NORMAL to continue working on your poster. 
 

How to add Text 
The template comes with a number of pre-
formatted placeholders for headers and text 
blocks. You can add more blocks by copying and 
pasting the existing ones or by adding a text box 
from the HOME menu.  

 
 Text size 

Adjust the size of your text based on how much content you have to 
present. The default template text offers a good starting point. Follow 
the conference requirements. 

 

How to add Tables 
To add a table from scratch go to the INSERT menu and  
click on TABLE. A drop-down box will help you select rows 
and columns.  

You can also copy and a paste a table from Word or another PowerPoint 
document. A pasted table may need to be re-formatted by RIGHT-CLICK > 
FORMAT SHAPE, TEXT BOX, Margins. 
 

Graphs / Charts 
You can simply copy and paste charts and graphs from Excel or Word. 
Some reformatting may be required depending on how the original 
document has been created. 
 

How to change the column configuration 
RIGHT-CLICK on the poster background and select LAYOUT to see the 
column options available for this template. The poster columns can also 
be customized on the Master. VIEW > MASTER. 

 
How to remove the info bars 

If you are working in PowerPoint for Windows and have finished your 
poster, save as PDF and the bars will not be included. You can also delete 
them by going to VIEW > MASTER. On the Mac adjust the Page-Setup to 
match the Page-Setup in PowerPoint before you create a PDF. You can 
also delete them from the Slide Master. 
 

Save your work 
Save your template as a PowerPoint document. For printing, save as 
PowerPoint or “Print-quality” PDF. 
 

Print your poster 
When you are ready to have your poster printed go online to 
PosterPresentations.com and click on the “Order Your Poster” button. 
Choose the poster type the best suits your needs and submit your order. If 
you submit a PowerPoint document you will be receiving a PDF proof for 
your approval prior to printing. If your order is placed and paid for before 
noon, Pacific, Monday through Friday, your order will ship out that same 
day. Next day, Second day, Third day, and Free Ground services are 
offered. Go to PosterPresentations.com for more information. 
 

Student discounts are available on our Facebook page. 
Go to PosterPresentations.com and click on the FB icon.  
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u “Close” and “distant” reading practices are not simply literary analyses taking place at different scales, but rather different 

understandings of the role of scale in literary analysis (Jin 2017). The methods are complementary, but the fundamental assumptions 
about what is being gleaned through scholarly analysis are often quite different. 

u While “distant” is often associated with digital humanities (DH), it is important to remember that DH methods can also be employed 
in close-reading-type projects, e.g., network analyses of characters in a single novel (English and Underwood 2016). It is also 
important to note that “analog” humanists likewise organize their work into categories, be that genre, period, region, etc. 

u When it comes to data, big isn’t always better (boyd and Crawford 2011). DH methods may also be applied to “Mid-Range Reading”; 
i.e., analyses of smaller corpora (Booth 2017). 

Distant Reading 

“Genre has long been a source of uncertainty and unease in bibliographic control…. Genre 
is, in essence, an integration of aboutness, of-ness, and is-ness for its multidimensions” 

- Zhang and Olson 2016 
 
The way we talk about and use genre is full of ambiguity. Thus, creating a controlled 
vocabulary that provides consistent, accurate, and precise values with which to populate a 
metadata field is a daunting task. 
 
u The Library of Congress Subject Headings (LCSH) vocabulary is insufficient for many 

research needs. Social tagging provides one model for compensating for deficits in LCSH, 
but social tagging has its own limitations (Murphy and Rafferty 2015). 

u Ambiguity increases with the level of granularity in genre terminology. Distinguishing 
between poetry and prose or between fiction and nonfiction is relatively straightforward; 
distinguishing between realism and modernism or between horror and science fiction is a 
more challenging enterprise (Green 2014). 

u Netflix’s database employs a syntax that combines descriptive phrases into 76,897 different 
“microgenres”; such strings of phrases may provide a model for future work on genre 
classification (Madrigal 2014). 

The Vocabulary Problem 

When constructing a genre schema, who gets to define the terms? Relying 
solely on the expertise of literary critics or librarians risks excluding the 
valuable perspectives of everyday people and marginalized voices, while 
relying on lay users risks imprecision and inconsistency in the 
application of genre terms (e.g. Wilson 1968). 
 
u Lee, Cho, Fox, and Perti’s (2013) model for an iterative process 

(pictured here) shows how user input can contribute to the construction 
of a metadata schema. This has the advantage of rigorously capturing 
users’ perspectives, but has the disadvantage of being so particular to 
the collection that federating with other repositories would be difficult. 

u Social tagging provides an opportunity to capture users’ knowledge 
about genre, but studies of social tagging have been inconsistent, 
sometimes showing significant overlap with LCSH terms (Yi and Chan 
2009), and other times showing a great deal of divergence (Lu, Park, 
and Hu 2010). Intercoder reliability remains a major concern with 
social tags—garbage in, garbage out. 

u Companies like Netflix and Amazon may be useful resources, but their 
profit motives may shape their metadata in ways that merit critical 
pressure (English 2016). 

Experts vs. Lay Users 

Machine Learning 

“Machine learning…represents a new way of thinking about literary 
concepts, like genre, that may be organized around loose family 
resemblances rather than crisp definitions”         - Underwood 2017 
 
Scholars have recently been drawn to opportunities created by 
network analysis and computational stylistics to “discover” genres, 
i.e., generate clusters of texts based on previously invisible 
affinities. This ostensibly represents a way out of the problems of 
bibliographic control and controlled vocabularies.  
 
u  Machine leaning may provide ways to define nebulous cultural 

distinctions, e.g. between “literary fiction” and “genre fiction”, 
or to critique such distinctions, as in Wilkens’s (2016) study 
(pictured above). 

u  It is doubtful that the generic affinities unearthed through 
machine learning will have any utility without domain 
knowledge to provide context, and it can be productive to test 
algorithms against expert knowledge, as in Long and So’s (2016) 
analysis of the Stream of Consciousness novel (pictured below). 

University of  Michigan School of  Information, Ann Arbor, Michigan, USA 
Brian S. Matzke 

The Trouble with Genre 

Abstract:  
 

Jacques Derrida famously asked in “The Law of Genre” (1980), “Can one identify a work of art…if it does not bear the mark of a genre?” As metadata 
elements, genres are both highly useful and highly unstable; the field lacks consistent and widely agreed-upon definitions of genres, and texts can 
evince traits of many genres in different ways and to different degrees. Based on a preliminary survey of recent literature, this poster identifies four 
common issues around the use of genre in digital libraries and identifies potential avenues for future research. 

•  Lee, J. H., H. Cho, V. Fox, A. and Perti (2013). User-centered approach in creating a metadata schema for video 
games and interactive media. Proceedings of the 13th ACM/IEEE-CS Joint Conference on Digital Libraries. 

•  Long, Hoyt and Richard Jean So (2016). Turbulent Flow: A Computational Model of World Literature. Modern 
Language Quarterly: A Journal of Literary History 77(3): 345-367. 

•  Lu, Caimei, Jung-ran Park, and Xiaohua Hu (2010). User tags versus expert-assigned subject terms: A comparison 
of LibraryThing tags and Library of Congress Subject Headings. Journal of Information Science 36(6). 

•  Madrigal, Alexis (2014). How Netflix Reverse Engineered Hollywood. The Atlantic. 
•  Murphy, Helen, and Pauline Rafferty (2015). Is there nothing outside the tags?: Towards a poststructuralist 

analysis of social tagging. Journal of Documentation 71(3): 477-502. 

•  Underwood, Ted (2017). A Genealogy of Distant Reading. DHQ: Digital Humanities Quarterly 11(2). 
•  Wilkens, Matthew (2016). Genre, Computation, and the Varieties of Twentieth-Century U.S. Fiction. CA: Journal 

of Cultural Analytics. 
•  Yi, Kwan, and Lois Mai Chan (2009). Linking folksonomy to Library of Congress subject headings: an 

exploratory study. Journal of Documentation 65(6): 872-900. 
•  Zhang, Lei, and Hope A Olson (2016). Distilling Abstractions: Genre Redefining Essence versus Context. Library 

Trends 63(3): 540-554. 

    This work was produced as part of SI666 “Organization of Information Resources” with Prof. Andrea Thomer 

References 
•  Booth, Alison (2017). Mid-Range Reading: Not A Manifesto. PMLA 132(3): 620-627. 
•  boyd, danah and Crawford, Kate (2011). Six Provocations for Big Data. A Decade in Internet Time: Symposium 

on the Dynamics of the Internet and Society. 
•  English, James F. (2016). Prestige, Pleasure, and the Data of Cultural Preference: 'Quality Signals' in the Age of 

Superabundance. Western Humanities Review 70(3): 119-139. 
•  English, James F. and Ted Underwood (2016). Shifting Scales. Modern Language Quarterly 77(3): 277-295. 
•  Green, Harriet E. (2014). Literature as a Network. portal: Libraries and the Academy 14(2). 
•  Jin, Jay (2017). Problems of scale in "Close" and "Distant" reading. Philological Quarterly 96(1). 

Close Reading Distant Reading 

What? Detailed language of  individual 
text 

Whole range of  genre, period, or 
national literature 

How? Qualitative methods, individual 
analysis 

Quantitative methods, reader 
surveys, digital libraries 

Literature as Metadata About: Human experiences Human cultures 


